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GEMS & JEWELERY

Grow at 15.95 % CAGR (2014-2019)

MSME dominated industry: 90%

Extremely export & labour intensive
Exports 95% of world’s diamonds (Revenue
$38.6 Bn)



LOGISTICS AND WAREHOUSING

uss
200b
USD 36 bn
budgetary
s allocation in
2014 2020e

v #35in LPI, jumped 19 ranks in 2 years

fh

v" #3 in Emerging Markets Logistics Index
v" 100% FDI for warehousing & food storage facilities
v" 100% FDI in e-commerce (Market Place Model)

Transportation
Planned
investments
(12 FYP)

Warehousing &
Distribution
Move to
become ‘GST

Ready’
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Thrust towards ‘Move in India’

oty b

USD 1468  USD 103B USD 148

A\ PaN PaN
97 million sf 250 million sf
Thrust towards

development

of MMLPs
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PHARMACEUTICALS

1100% FDI

$100 Billion Opportunity

Sector Revenue Estimates ($Billion) Overview
B 10%+
A 100
—— Global Production Volume
55
. 500+
USFDA Approved Manufacturing Sites
2016 2020 2025 40 5 0%
Growth Drivers &
+ Acceptabiity Manufacturing Cost Savings vs, US and EU
= Increasing patient awareness and education
« Accessibility
g g 20%
 Affordability Global Generic Exports
—  Rising incame with GOP growing at 7-8%
= Insurance penetration expected to increase from 26% to 45%
s mm?imlu;ﬂ $ 1 3 ] 9B

= Rising population coupled with increased prevalence of
chronic ailments

Cumulative FDI from 2000-16
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RETAIL

100% B2B

E.
Commerce

————— — — —— — — — —

2005 2010 15 2020p : - .“.I.I--. :
USS 1 trillion opportunity
5th largest preferred retail destination globally ? Q
&mﬁm Online 200 m nuclear Sth largest consumer

600 Mn by 2020 Shoppers: 530  Households by 2020 market by 2025

F Mn by 2025 P

USD 2 Bn Investment in logistics Consumer Spending
and warehouse bv 2020 USS 3.6 trillion bv 2020
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MEDICAL DEVICES

Current industry structure- highly
fragmented and dominated by small players

Industry Classification
| + Consumables and Implants f | Mostly domestic players in the
- Stant_s, syringes, needles, catheters, bandages & 65% | consumables segment catering
dressing | Ssales<usp | tolocal consumption with
+ Instruments and Appliances M | limited exports
- Surgical and non-surgical equipment, other instruments l ' |I
25% | Mix of domestic and NNC

Sales USD | players in the low to
IM-10M { Medium tech product
' categories of various sub
5% ( segments catering to local
I consumption with moderate
Sales USD 10 II levels of exports

and supplies
+ [iagnostic Imaging
- Electro diagnostic apparatus, radiation apparatus,
imaging parts and accessories

+ Patlent Alds and others

Med i ca I DeVi ces = Patient aids, prosthetics and orthotics, pacemakers and
others
1100% FDI
3% |
f Major domestic and MNC

i
i
I
I
7 I
] Currently, India relies on imports for 70% of its I
350 Bn Opportunity medical devices needs. | SalesUSD10 | it oA et
The level of import for a particular category of I M-20M II presence in the domestic
' and export markets
I
]
L

750 manufacturing device varies inversely with the level of
sophistication in the manufacturing.

companies in India
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Potential Sectors: Medical Devices

Medical devices industry of India: Opportunities for US SMB’s

Indian healthcare sector - USD 80 hillion Indian medical device sector - USD 4.9 billion

. 13%

mHospitals 7 mEquipment and Instruments

mPharmaceuticals 1 Consumables and Disposables

wMedical Devices amplants

m Diagnostics 63y, WPatient Aids




Potential Sectors: Medical Devices

Overview of India’s medical devices industry

Product Segmentation

Players

Consumers
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Supply Chain

Equipment and
[nstruments

Domestic players: Low-price,
high-volume products

MNCs dominate in high-end
products (technology, price
and quality)

70% spend by private
and 30% spend hy the
government

Purchase departments of
hospitals and government
tenders play a crucial role in
the Equipment and
Instruments segment

‘Consumables and
Disposables’and
Tmplants’ with 17% and
25% CAGR, respectively

Some MNCs have customised
products for Indian markets
with lower price point

Increasing consumer
hase specifically in the
implants segment on
account of increasing
Insurance penetration

Distributors and
government tenders play a
crucial role in Consumables.

Surgeons influence decision-

making in the case of
Implants.
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Potential Sectors: Medical Devices

Growth drivers of India’s medical devices industry

India: 0.7 doctors India; 1.4 beds
Global: 3 doctors ’ ? Global: 5 beds
DOCTORS DENSITY HOSPITAL BEDS
PER 1000 POPULATION PER 1000 POPULATION

India: 25% /\ /\ India: 16%
Global: 80%-90% Global: 6%

India; 4% India: USD 4.9 billion
Global: 9.9% Global: USD 330 billion

HEALTHCARE SPENDING AS % OF GDP MARKET SIZE



Potential sectors: Medical devices HENT@RE

B ON RO
Overview of current imports in India’s medical devices industry:
Huge opportunities for US SMB’s
Segment-wise import proportions
Market sizes in brackets
Driven by cost

Consumabhbles 60%
(USD 1.31 billion) competitiveness
Equipment glIiES 50% -

Technol I

(USD 2.67 billion) schnologlcatly
advanced and

Implants 25% 75% competitive on
(USD 0.35 billion) account of inverted
Patient Aids [EIIL 2 80% duty structure
(USD 0.65 billion)
0% 20% 40% 60% 80% 100%

M Indigenous Sales W Import
<The Indian medical device sector is characterized by import dependency and a highly

fragmented domestic industry.

<Presently, imports are preferred over domestic manufacturing mainly due to the
inverted duty structure and the lack of favorable policy and regulatory framework.
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Potential Sectors: Medical Devices

Medical device clusters of India

1 Haryana
Low-End Consumabiles, 2 Delhi
Dervtal Equiprment Afedrecty fnnovarors
E.g. Hindustan Syringes, E.g. Stanford-India Biodesign
Marang Medicals, Poly program, Bill and Melinda Gates
Medicure, BL LiTe Foundation, Michael and Susan
sCiences Crell foundation
Strength: Availability of Strengih: Proximity to the central
low-cost unskilled labour Eovernment

3 Gujarat (Surat)
Srent Manufacturing
E.g. Enwvision Scientific,
Invent Bio-Med,
Sahjanand MMedical
Technologies
Strength: The laser-
cutting technology used
in diamond cutting was
modified in India to
manufacture stents

4 Karnataka
Frsulinn Pans, AMedical 5 Tamil Nadu
IT, Cardiac Stents and Diagrnastics, Critical iife support

fmplants, PCR Spsrems, Ophthalmology
machines E.g. Trivitron Healthcare, Opto

E.g. Bioccon, Medived, Circuits, Perfint Healthcare
Skanray, Bigtec Labs Strengih: High-skilled labour,
Strength: High-skilled engineers and technocrats

labour, engineers and
technocrats




Potential Sectors: Medical Devices
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Success stories in India’s medical devices industry

Opportunities Tapped

Domestic Players

Multinational Companies

Customised to cater to
Indian patient needs

Smith & Nephew plc, a UK-based
multinational, entered the Indian
market via the brownfield route by
acquiring Sushrut Adler, a medical
equipment manufacturing company.
The India division developed an
external fixator for the Indian market

A leading US multinational medical
devices, pharmaceutical and consumer
packaged goods manufacturer, Johnson &
Johnson, developed a knee implant at
different price points specifically suited
for the Indian market

Developed/manufactured
locally, extended markets
globally

Aravind Eye Care, a WHO Collaborating
Centre for Prevention of Blindness, has
developed low-cost intraocular lenses
for Indian markets, however today
exported globally

Alarge US medical devices manufacturer,
Hollister, entered the Indian market via
the greenfield route by setting up a
world-class manufacturing facility
exclusively for exporting to global
markets

Penetration through cost-
competitive pricing

Opto Circuits, whose USFDA-listed and
CE-marked products are marketed in
over 150 countries, offers
cardiovascular interventional products,
such as cardiac stents, body implants
and monitoring systems, at nearly half
the price of its competitors

A large Dutch technology company,
Philips Healthcare, is using its recent
acquisitions in India to develop and
launch a low-cost catheterization
laboratory for the Indian market and
plans to take the product to other
developing markets as well.
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Time for QUESTIONS...



Our philosophy : THANK YOU
Action @ Speed of thought

FOR YOUR TIME, PATIENCE
Follow Mentor on road at:
www.mentoronroad.com/usa AND CONSIDERATION !!!

Supported By

Facebook page: globaljagat
Twitter: globaljagat
Linkedin: /in/clusterpulse

Handphone : India - +91-9825506441
USA - +1 928 306 5335
jagat@globaljagat.com ’

Any questions




